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Chapter 1

Figure 1.1  Structure of Gross Domestic Product (GDP) in 2013

Source: The Office of the National Economic and Social Development Board 
Compiled by The Office of Small and Medium Enterprises Promotion (OSMEP)
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The overall gross domestic product (GDP) of 2013 expanded 2.9%, a slowdown 

compared to that of 6.5% the previous year due to the global economic slowdown and 

the domestic political situation in 2013 GDP’s value stood at 11,898,710 million baht,  

of which 1,425,783 or 12.0% of the total GDP was attributable to agricultural GDP.  

As regards non-agricultural GDP, this was worth 10,472,927 million baht or 88.0%  

of the total GDP, a 3.0% increase, a slowdown compared to the previous year with its 

rise of 6.7% per year.

The GDP value of small and medium enterprises (SMEs) in 2013 was 4,454,939.6 

million baht or 37.4% of the country’s GDP whereby the GDP value of SMEs expanded 

3.8%, a slowdown compared to the 6.6% rise earlier in the year.
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When considering the GDP structure of the non-agricultural sector, it was found that 

large enterprises (LEs) were a substantial driving force constituting 46.0% of total GDP 

value, whereas small and medium enterprises (SMEs) played a secondary role. SMEs 

showed a continual decrease from 2009 until 2011 accounting for 37.8%, 37.1%, and 

36.6% of total GDP respectively. However, in 2012 this rose to 37.0% and in 2013  

increased further to 37.4%.

When considering the growth rate of GDP value, in 2013 small and medium  

enterprises (SMEs) expanded 3.8%, a slowdown compared to an increase of 6.6% the 

previous year. However, it is noticeable that the growth rate of SMEs is still higher than 

that of the country (2.9%). Thus it has undertaken the role as the engine of growth of the 

country’s economic system.

Figure 1.2  GDP Structure of the Country and SMEs Categorized by Economic Activity 
   from 2009 - 2013
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 The GDP structure of the country in 2013 as categorized by economic activity shows 

that the agricultural sector constituted 12.0% while the non-agricultural sector  

constituted 88.0%. A breakdown of the GDP structure of the non-agricultural sector reveals 

that the manufacturing sector made the most significant contribution to the economic 

system at 32.9% of the total GDP. Second was the service sector at 32.5%, followed by 

the trade and maintenance sector at 13.0%. The combined worth of these three  

economic activities totalled 78.4% of the overall GDP.

 The GDP structure of SMEs in 2013 was still greatly related to the service,  

manufacturing, and trade and maintenance sectors. The service sector was the most 

important economic activity accounting for 34.8%. Second was the manufacturing sector 

at 29.6%, followed by the trade and manufacturing sector at 27.7% respectively.

Source: The Office of the National Economic and Social Development Board 
Compiled by The Office of Small and Medium Enterprises Promotion (OSMEP)
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Figure 1.2  GDP Structure of the Country and SMEs Categorized by Economic Activity 
   from 2009 - 2013
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GDP value classified by major economic activity as follows:

 Manufacturing Sector

The GDP of the manufacturing sector in 2013 stood at 3,919,706.0 million baht or 

32.9% of the country’s GDP. When considering the GDP value according to the size of 

enterprise, it was found that large enterprises and others (LEs) contributed 2,600,623.0 

million baht or 66.3% whilst small and medium enterprises (SMEs) contributed 1,319,083.0 

million baht or 33.7% of the total GDP in the manufacturing sector. The GDP value of 

SEs totalled 534,000.5 million baht or 13.6% and that of MEs equalled 785,082.5 million 

baht or 20.0%. 

Small and medium enterprises (SMEs) with the highest GDP value in the  

manufacturing sector were those in food and beverage constituting a total of 224,478.6 

million baht or 17.0% of the overall GDP of SMEs in the manufacturing sector.  

Second was the manufacturing of furniture not classified in other categories with the 

total value of 171,373.4 million baht or 13.0% of the overall GDP of SMEs in the  

manufacturing sector. Third was chemicals totalling 162,089.8 million baht or 12.3% of 

the overall GDP of SMEs in the manufacturing sector. This indicates that the first  

three manufacturing categories in which SMEs have performed the most significant  

roles remain the same as those as the year before. 

When considering each manufacturing category, the first three categories in which 

SMEs made the most contribution were printing and advertising, wood and wooden 

products, and chemicals with the proportion of GDP value to overall GDP of each  

manufacturing category of 79.9%, 71.0%, and 65.6% respectively.

 Trade and Maintenance Sector

The GDP of the trade and maintenance sector in 2013 was worth 1,545,047.0 million 

baht in total or 13.0% of the overall GDP. When taking into account the GDP value  

according to the size of enterprise, it was found that the GDP value in the trade and 

maintenance sector derived from large enterprises (LEs) and others constituting 312,160.4 

million baht or 20.2% and small and medium enterprises (SMEs) contributed 1,232,886.6 
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million baht or 79.8%. Of this number, 1,051,486.3 million baht or 68.1% was from small 

enterprises (SEs) and 181,400.3 million baht or 11.7% from medium enterprises (MEs).

As concerns categories of the trade and maintenance sector, it was revealed that 

there were only two major activities: wholesale and retail, and maintenance. The GDP 

value of wholesale and retail categories equalled 1,423,382.1 million baht or 92.1% of the 

GDP of the trade and maintenance sector. The GDP of the maintenance category  

constituted 121,664.9 million baht or 7.9%.

Concerning the role of SMEs in each category, it was found that the GDP of  

maintenance created by SMEs accounted for 119,767.4 million baht or the proportion of 

98.4% of the overall GDP value of the category. In relation to wholesale and retail  

category, the GDP value of SMEs stood at 1,113,119.3 million baht or 78.2%.

 Service Sector

 The GDP of the service sector (private) in 2013 totalled 3,324,701.0 million baht 

or 27.9% of the overall GDP. When considering the GDP value according to the size of 

enterprise, it was revealed that the GDP value of the service sector (private) created by 

large enterprises (LEs) and others was equivalent to 1,775,802.1 million baht or 53.4%, 

whereas the value generated by small and medium enterprises (SMEs) was worth 

1,548,898.9 million baht or 46.6%. Of this number, 1,214,071.9 million baht was  

generated by small enterprises (SEs) accounting for 36.5% and 334,827.0 million baht 

by medium enterprises (MEs) equalling 10.1%.

As concerns the role of small and medium enterprises (SMEs), the service category 

with the highest GDP value was hotels and restaurants acquiring a total of 621,684.0 

million baht or the proportion of 40.1% of the overall value of SMEs in the service sector. 

Second was transport and communication gaining a total of 315,683.2 million baht or the 

proportion of 20.4% of the overall value of SMEs in the service sector, followed by real 

estate generating a total of 266,262.0 million baht or the proportion of 17.2% of the  

overall value of SMEs in the service sector.

 As regards the role of SMEs in each service category, it was revealed that the 

GDP value created by SMEs for housemaid service stood at 12,201.0 million baht or 

100.0%. Second was real estate at 96.5% and hotels and restaurants at 93.0%.
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International Trade of SMEs

Overview of International Trade Situation from 2009 to 2013

In 2013, the total export value of Thai goods was 6,908,262.79 million baht,  

a shrinkage of 2.46% from the year 2012. SME exports reached 1,761,818.87 million 

baht, accounting for 25.50% of the total export value, a substantial decrease of 14.70% 

from 2012. As regards imports, the total import value stood at 7,664,084.41 million baht, 

shrinking by 1.86%. from 2012. SME imports were worth 2,369,222.26 million baht,  

accounting for 30.91% of the total import value, a fall of 8.47% from the year 2012. In 

2013, as concerns international trade, the country’s balance of trade showed a deficit 

worth 755,821.62 million baht. However, the trade balance of SMEs showed a deficit 

accounting for 607,403.40 million baht.

Chapter 2
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International Trade Situation of SMEs in Key Trade Partner Countries 

 Overview of International Trade Situation Classified by Trade Partner Countries 

Overall SME exports to the top 10 trade partner countries, with an export ratio of 

60.39% of the total exports, dropped 10.00%, while the overall exports of the country 

shrank 0.74%.

As regards each export market, the major destinations of Thai exports, including the 

overall exports of the country and the overall SME exports, were China, Japan and the 

United States with export ratios of 11.94%, 9.72%, and 10.05% of the total export value 

Table 1  The Export and Import Value from 2009 to 2013 Categorized by Size of 
               Enterprise (Unit: Million Baht)

Source: Thai Customs Department
Compiled by The Office of Small and Medium Enterprises Promotion (OSMEP)

SE 
ME 
LE 
na. 
SMEs 
Total 

  933,494.46 
  630,204.96 
3,442,839.71 
188,057.61 

1,563,699.42 
5,194,596.73 

1,019,084.62 
 650,097.05 

4,359,986.02 
84,035.97 

1,669,181.67 
6,113,203.67 

1,224,412.46 
746,837.47 

4,643,899.82 
92,700.90 

1,971,249.93 
6,707,850.65 

1,337,497.96 
727,964.31 

4,886,792.54 
130,078.42 

2,065,462.27 
7,082,333.23 

1,182,655.79 
579,163.08 

5,026,072.71 
120,371.21 

1,761,818.87 
6,908,262.79 

17.12 
8.38 

72.75 
1.74 

25.50 
100.00 

-11.58 
-20.44 

2.85 
-7.46 

-14.70 
-2.46 

SE 
ME 
LE 
na. 
SMEs 
Total 

  860,195.56 
  523,379.96 
2,963,975.80 
 254,430.47 

1,383,575.53 
4,601,981.80 

SMEs  
Total  

180,123.89 
592,614.94 

-141,245.53 
275,840.19 

-411,899.16 
-268,728.30 

-522,886.99 
-726,680.81 

-607,403.40 
-755,821.62 

-
-

 -16.16
 -4.01

1,124,266.63 
686,160.57 

3,761,207.90 
265,728.37    

1,810,427.20 
5,837,363.48 

1,464,889.95 
918,259.13 

4,290,253.30 
303,176.57 

2,383,149.08   
6,976,578.95 

1,616,245.55 
972,103.71 

5,001,539.35 
219,125.43 

2,588,349.26 
7,809,014.04 

1,589,133.71 
780,088.56 

5,060,596.82 
234,265.32 

2,369,222.26 
7,664,084.41 

20.73 
10.18 
66.03 
3.06 

30.91 
100.00 

-1.68 
-19.75 

1.18 
6.91 

-8.47 
-1.86 

2009 2010 2011 2012 2013
 Proportion/

Total 
(2013, %)

Growth 
2013/2012 

(%)
Year

 Export (million baht) 

 Import (million baht)  

Trade Balance (million baht)  
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in 2013 respectively. For SMEs, the export ratios were 11.92%, 9.67%, and 7.61%  

respectively. The export value shrank in every market: China by 7.7%, Japan by 16.79% 

and the United States by 19.64%.

In 2013, the market with the highest growth in exports for SMEs was Singapore, 

experiencing a rise of 34.07%. Second to Singapore was Myanmar with an increase of 

2.55%. The export market of SMEs experiencing the largest decrease was Australia,  

with a 26.39% fall.

It was clear that in 2013 that exports decreased in several major trade partner  

countries of Thai SMEs including China, Japan and the United States as well as the EU 

and ASEAN markets in several countries. There were a number of reasons behind the 

slowdown. In addition to the high base in 2012, the Thai baht experienced fluctuation. 

Added to this were economic problems and changes in the economic policies of the trade 

partner countries such as the United States, EU, Japan, and China. 

Overall imports of SMEs from the 10 top-ranked countries with an import ratio of 

74.79% of the total imports decreased 8.59% while overall imports into the country from 

the top 10 countries shrank 5.62%.

When considering import markets, the main import sources for Thailand were Japan, 

China, and the United States with import ratios of 16.39%, 15.06%, and 5.83% of the 

total import value in 2013 respectively. The main sources for SMEs were China, Japan, 

and Switzerland with import ratios of 23.50%, 13.98%, and 10.83% respectively, and an 

expansion of 1.75%, and 16.62% for China and Switzerland respectively. As for Japan, 

imports declined 27.13%.
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Table 2  Export Value to the Top 10 Countries from 2011 to 2013 (Unit: Million Baht)

Source: Thai Customs Department
Compiled by The Office of Small and Medium Enterprises Promotion (OSMEP)

1
2
3
4
5
6
7
8
9

10

CHINA
JAPAN
UNITED STATES
HONG KONG
MALAYSIA
INDONESIA
SINGAPORE
VIETNAM
MYANMAR
AUSTRALIA
  Total of Top 10 Countries 

2011

SMEs Total

No
2012 2013 Ratio/Total 

(2013, %)
Growth 

2013/2012 (%)

SMEs Total SMEs Total SMEs Total SMEs Total

Destination

Total

221,559.06
207,311.20
169,682.76
114,241.83
100,954.80
87,452.75
54,853.46
61,739.45
54,257.75
57,469.61

1,129,522.67
1,971,249.93

791,210.75
719,360.22
656,533.28
360,075.69
373,610.77
303,876.96
343,975.31
212,703.66
85,879.95

241,047.24
4,088,273.83
6,707,850.65

227,469.98
204,756.91
166,776.65
142,821.13
97,454.75

100,464.31
48,375.18
62,281.22
55,920.11
75,867.95

1,182,188.19
2,065,462.27

829,846.56
725,043.64
703,861.82
404,989.07
383,673.07
346,267.03
334,617.35
200,274.70
96,523.51

301,816.04
4,326,912.79
7,082,333.23

209,945.73
170,374.73
134,016.02
132,683.12
89,756.56
86,932.04
64,856.48
62,208.49
57,343.87
55,843.67

1,063,960.72
1,761,818.87

824,725.47
671,656.88
694,412.45
399,296.81
393,337.78
327,239.93
339,560.31
217,424.33
114,472.58
312,631.10

4,294,757.64
6,908,262.79

11.92
9.67
7.61
7.53
5.09
4.93
3.68
3.53
3.25
3.17

60.39
100.00

11.94
9.72

10.05
5.78
5.69
4.74
4.92
3.15
1.66
4.53

62.17
100.00

-7.70
-16.79
-19.64
-7.10
-7.90

-13.47
34.07
-0.12
2.55

-26.39
-10.00
-14.70

- 0.62
-7.36
-1.34
-1.41
2.52

- 5.49
1.48
8.56

18.60
3.58

-0.74
-2.46
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Table 3  Import Value from the Top 10 Countries from 2011 to 2013 (Unit: Million Baht)

Source: Thai Customs Department
Compiled by The Office of Small and Medium Enterprises Promotion (OSMEP)

1
2
3
4
5
6
7
8
9

10

CHINA
JAPAN
SWITZERLAND
UNITED STATES
MALAYSIA
KOREA
TAIWAN
GERMANY
AUSTRALIA
INDONESIA
Total of Top 10 Countries

452,108.11
375,286.77
222,999.57
180,788.89
98,024.37
87,727.93
82,114.78
81,937.43

118,594.45
77,558.78

1,777,141.07
2,383,149.08

929,217.42
1,287,052.69
270,808.44
408,189.43
376,054.60
280,796.94
228,894.40
165,000.28
242,081.50
225,265.45

4,413,361.17
6,976,578.95

547,182.20
454,715.10
220,105.53
154,445.93
114,848.10
102,095.42
97,709.89
88,342.09
73,359.06
85,572.64

1,938,375.94
2,588,349.26

1,158,699.78
1,550,175.59
272,551.75
391,135.50
409,570.37
281,461.13
256,719.84
186,948.08
170,183.73
252,857.88

4,930,303.63
7,809,014.04

556,770.94
331,330.15
256,691.37
148,619.95
95,375.01
94,062.18
77,933.12
77,285.63
68,820.10
65,066.30

1,771,954.74
2,369,222.26

1,154,335.07
1,255,832.13
280,678.49
447,142.21
405,307.56
276,748.48
232,208.64
186,890.85
167,631.30
246,475.37

4,653,250.10
7,664,084.41

23.50
13.98
10.83
6.27
4.03
3.97
3.29
3.26
2.90
2.75

74.79
100.00

15.06
16.39
3.66
5.83
5.29
3.61
3.03
2.44
2.19
3.22

60.72
100.00

1.75
-27.13
16.62
-3.77

-16.96
-7.87

-20.24
-12.52
-6.19

-23.96
- 8.59
-8.47

-0.38
-18.99

2.98
14.32
-1.04
-1.67
-9.55
-0.03
-1.50
-2.52
-5.62
-1.86

 

2011

SMEs Total

No

2012 2013 Ratio/Total 
(2013, %)

Growth 
2013/2012 (%)

SMEs Total SMEs Total SMEs Total SMEs Total

Destination

Total
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 Overview of International Trade Classified by Goods List

As concerns the international trade value of goods according to the Harmonized 

System Codes, in 2013 the worth of Thailand’s overall exports was highest for those 

goods in HS Codes 84, 85 and 87, equivalent to 16.28%, 12.93% and 11.46% of the 

overall exports of the country respectively. HS Code 84 covers machinery and parts as 

well as computers and accessories, while HS Code 85 covers electrical machinery and 

parts, and HS Code 87 covers automobiles and parts. The proportion of SME export 

value for goods in HS Codes 84, 85 and 87 stood at 6.39%, 5.09% and 5.11%  

respectively. 

Goods constituting the highest proportions of exports for SMEs were those in HS 

Code 71 covering gems and ornaments, HS Code 39 for plastics and plastic-made  

articles, and HS Code 40 for rubber and rubber articles, accounting for 14.13%, 9.13% 

and 6.56% respectively. The exports for these three categories decreased 24.74%, 9.78%, 

and 22.83 respectively from 2012. 

Regarding the import value of goods according to the Harmonized System Codes, 

in 2013 the worth of the country’s overall imports was highest for those goods in HS Code 

85 covering electrical machinery and parts, constituting 14.81%, and HS Code 84  

covering machinery and parts as well as computers and accessories, accounting  

for 12.69%.

As for SMEs, the goods that constituted the highest proportion of imports were those 

in HS Code 71, gems and ornaments, HS Code 84, machinery and parts as well as 

computers and accessories, and HS Code 85, electrical machinery and parts, to the 

proportions of 22.46%, 13.67% and 13.44% respectively. The export of gems and  

ornaments expanded 15.51% from 2012. In contrast, exports of machinery and parts  

as well as computers and accessories, and electrical machinery and parts shrank  

17.62% and 3.98% respectively.
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Table 4  Export Value Classified by the Harmonized System Codes (Unit: Million Baht)

Source: Thai Customs Department
Compiled by The Office of Small and Medium Enterprises Promotion (OSMEP)

Total Export Value

Gems and ornaments
Plastic and plastic - made articles
Rubbers and rubber articles
Machinery and parts, and computers and 
accessories
Automobiles and parts 
Electrical machinery and parts
Sugar and sugary snacks
Seasoning made from meat, fish or 
aquatic animals
Grains
Iron and steel
Total Value of Top 10 Items

288,132.04
170,213.95
172,416.47
127,146.22

48,372.41
101,090.80
112,881.64
54,298.19

88,062.19
19,843.57

1,182,457.48
1,971,249.93

371,239.34
365,965.03
650,516.92

1,036,703.31

547,057.70
908,800.11
116,949.85
218,176.00

199,244.76
49,732.33

4,464,385.34
6,707,850.65

330,878.86
178,272.97
149,825.90
128,609.83

50,703.13
91,230.05

126,612.07
54,351.33

76,646.32
42,290.66

1,229,421.13
2,065,462.27

408,040.19
368,526.83
538,533.58

1,147,472.81

750,235.67
894,542.50
132,197.06
232,098.95

146,049.68
82,640.14

4,700,337.41
7,082,333.23

249,017.38
160,845.02
115,623.44
112,523.25

89,943.49
89,735.06
88,364.89
44,158.83

42,359.00
41,212.28

1,033,782.64
1,761,818.87

305,819.54
379,728.10
512,977.31

1,125,002.04

791,364.12
893,378.57
94,262.36

215,364.20

140,156.34
65,167.78

4,523,220.36
6,908,262.79

14.13
9.13
6.56
6.39

5.11
5.09
5.02
2.51

2.40
2.34

56.68
100.00

4.43
5.50
7.43

16.28

11.46
12.93
1.36
3.12

2.03
0.94

65.48
100.00

-24.74
 -9.78
-22.83
-12.51

77.39
-1.64

-30.21
-18.75

-44.73
-2.55

-15.91
-14.70

-25.05
3.04
-4.75
-1.96

5.48
-0.13

 -28.70
-7.21

-4.04
-21.14
-3.77
-2.46

2011

SMEs Total

HS

2012 2013 Ratio/Total 
(2013, %)

Growth 
2013/2012 (%)

SMEs Total SMEs Total SMEs Total SMEs Total

HS 2 Digits : Details 

71
39
40
84

87
85
17
16

10
72
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Table 5  Import Value Classified by the Harmonized System Codes (Unit: Million Baht)

Source: Thai Customs Department
Compiled by The Office of Small and Medium Enterprises Promotion (OSMEP)

Total Import Value

Gems and ornaments
Plastic and plastic-made articles
Rubbers and rubber articles
Machinery and parts, and computers 
and accessories
Automobiles and parts 
Electrical machinery and parts
Sugar and sugary snacks
Seasoning made from meat, fish or 
aquatic animals
Grains
Iron and steel
Total Value of Top 10 Items

570,162.75
307,239.56
280,216.49
108,981.49

111,845.32
53,514.24
55,294.22
62,262.49

59,344.09
43,891.30

1,652,751.94
2,383,149.08

629,087.75
864,766.56

1,071,179.22
400,318.11

231,388.52
265,189.00
144,215.48
176,732.50

176,550.88
92,179.26

4,051,607.29
6,976,578.95

460,686.96
393,182.24
331,683.84
124,024.48

131,627.12
72,857.33
74,312.56
76,021.96

61,237.72
44,153.63

1,769,787.85
2,588,349.26

518,728.51
1,108,718.24
1,210,408.35
438,308.41

264,260.51
387,849.26
199,960.78
209,360.40

159,715.81
90,775.95

4,588,086.22
7,809,014.04

532,152.75
323,914.90
318,495.65
104,169.79

98,388.60
81,405.44
60,941.01
58,053.07

52,610.15
42,719.17

1,672,850.52
2,369,222.26

559,188.37
972,455.70
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Economic Indicators of SMEs

3.1  Trade and Service Sentiment Index (TSSI) 2013

The Office of Small and Medium Enterprises Promotion, in collaboration with the 

Bureau of Trade and Economic Indices under the Ministry of Commerce, the Thai  

Chamber of Commerce, and the Center of Economics and Business Forecasting of the 

University of the Thai Chamber of Commerce, compiled the Trade and Service Sentiment 

Index (TSSI) to use as a tool or indicator reflecting the situation of the country’s trade 

and service sectors. TSSI indicates the sentiment of entrepreneurs towards the condition 

of their business operations in several areas over the past period. Index value derived 

may be worth below 50, 50, or over 50

 TSSI < 50 meaning a business condition is getting worse.

 TSSI = 50 meaning a business condition is stable.

 TSSI > 50 meaning a business condition is improving.

The Trade and Service Sentiment Index (TSSI) of 

SME entrepreneurs in 2013 indicates that the index values at that time were below 

the base level of 50 from January to February, and May to November. Only the index 

values in March, April and December were above 50. In the meantime, the TSSI during 

the next three months was expected to be mostly above 50. Only the expected TSSI 

during the next three months in April, May, July and December was below 50. The index 

value of 2013 was at its lowest point in August at 42.7%. In 2012, however, the index 

value was at the lowest point in June. The index value reached the highest point in 2013 

in March at 55.0% while in 2012 the index value was at its highest in December. The 

expected TSSI during the next three months of 2013, was higher than that at the time of 

Chapter 3
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the report and mostly above 50. Only the expected TSSI during the next three months of 

April, July and December was below 50.

The trend of TSSI in 2014 declined during the first two months of the year, however, 

it improved in March 2014 before dropping again in April. SME entrepreneurs’ confidence 

both at that time and in the next three months decreased when compared to the previous 

months due to a fall in the sentiment indices mainly regarding sales volume, employment 

and profits. However, the sentiment indices regarding cost and investment improved. 

Business categories experiencing a drop were those such as wholesale for consumer 

goods, retail petrol service stations, and transport. The reason why confidence in  

April 2014 decreased was that the index survey was conducted after the Songkran  

holidays had just finished. Entrepreneurs perceived that after Songkran, the situation of 

consumption would become quiet as the public had laid out much of their expenses  

during the holiday. In addition, the school term was soon to begin. The overall situation 

of consumption, therefore, remained the same since consumption by parents slowed 

down in order to save for school fees. The overall economic situation of the country 

became sluggish. This can be seen in the agricultural sector experiencing a shrink in April 

when compared to the same period of the previous year. This was caused by a price 

contraction of agricultural products whereby the agricultural product price index in April 

dropped 5.5% compared to the same period of the year before due to a drop in the price 

of rice, rubber tree and field corn. The income of agriculturists, therefore, dropped 0.5% 

from the same period of the prior year. As concerns the situation of consumption for the 

private sector, this declined 0.8% when compared to the same period of last year.  

A decline was substantially evident in the automobile category. As for investment  

in the private sector, this has been continuously shrinking for 13 consecutive months 

starting from April 2013. The Private Investment Index this month dropped 4.71%  

compared to the same period of the previous year mainly due to a decline in the sales 

volume of commercial automobiles and import of capital goods.
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The industrial sector has seen a continuous shrink from the previous month both in 

terms of manufacturing for the domestic market and for exports. The Manufacturing 

Production Index (MPI) in April dropped 3.9% when compared to the same period of the 

previous year due to the slowdown in domestic consumption resulting from ongoing the 

political instability. As for the Manufacturing Production Index for exports (30 - 60% of 

overall manufacturing), it declined 16.6% from the same period in the prior year  

primarily due to the manufacturing of automobiles. Regarding tourism, this had been 

declining since the previous month when the number of tourists travelling to Thailand 

dropped 1.72% in April compared to the same period last year. The hotel occupancy  

rate was at 55.1%, decreasing from 63.7% in the previous year, according to the  

dramatic decline in the occupancy rate in the central region. International trade in April, 

in the same manner, had continuously been falling from the previous month with  

exports decreasing 0.87%, equivalent to 17,249.4 million US dollars, when compared to 

the same period the year before. This factor led the sentiment index both at that time and 

the expected index for the next three following months to head in a downward direction. 

Each component of the index value this month was considered separately both at that 

time and in the next three months, and it was not at a satisfactory level as the  

index value was mostly below the base value of 50. Only the index in employment and 

investment categories both at that time and the next three months was over 50.
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Figure 3.1  Trade and Service Sentiment Index (TSSI) from 2013 - April 2014
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As tourism began to boom again and 

the situation in the agricultural sector 

improved, and overall consumption 

returned to normal.

Entering the tourist season, 

the agricultural sector improved. 
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The oil price level was stable. 
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operational costs, rising retail oil price level, 
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quiet. Consumption and 
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 Components of factors defining the index value at that time were sales volume, 

employment, cost, investment and profits. After calculating the confidence indices using 

these components, it was revealed that:  

	 •	 The	indices	of	overall	sales	volume	and	profits	were	at	the	same	level	and	 

direction. However, operators’ confidence in sales volume and profits was not at a  

satisfactory level since the index value was below the base value of 50 for 9 months out 

of 12. Only the index values in March, April and December were above 50.

	 •	 As	concerns	the	components	regarding	employment	and	investment,	the	confidence	

index successively moved at a stable rate to a level near the base value of 50.

	 •	 Cost	was	 the	only	component	moving	below	 the	base	value	during	 the	 

entire period.

 After considering the components, the one influencing the specification of the  

overall indices was mainly sales volume and profits.

 

 As concerns the components of factors defining the expected index for the next three 

months, their direction did not differ much from that of the index value at that time. 

	 •	 Confidence	in	sales	volume	and	profits	was	the	component	influencing	the	 

movement of the expected index for the next three months at the same high level as that 

of the index value at that time. Operators’ confidence in sales volume and profits  

was mostly above the base value of 50. The index of sales volume was below 50 in April, 

May, July and December while the expected index for the next three months for  

profits was below the base value from April to July and in December.

	 •	 Confidence	in	employment	and	investment	successively	moved	at	a	stable	rate	

at a level near the base value during the entire period. 

	 •	 As	regards	the	component	of	cost,	the	expected	index	for	the	next	three	months	

was below 50 during the entire period. 

 To sum up, the Trade and Service Sentiment Index (TSSI) in 2013 was continually 

below a level whereby the index value at that time in 2013 was below 50 for 9 months 

out of the 12. In 2013, there were positive and negative factors in several aspects 

greatly affecting confidence. 
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Positive Factors The baht’s value became considerably weak compared to the end 

of the previous year, positively influencing the currency exchange rate as Thai goods 

became cheaper for foreigners. Price goods, therefore, partly encouraged tourist  

spending. The tourist situation continually boomed. Throughout the year 2013, there were 

a total of 26.56 million foreign tourists travelling to Thailand, an increase of 19.13%  

compared to the same period the year before. 

Negative Factor The economic situation throughout 2013 saw an evident slowdown. 

The overall Thai economy in 2013 expanded 2.9%, a slowdown from 2012 when Thailand’s 

economy grew 6.5%. Private consumption declined 4.5% and private investment decreased 

13.1% compared to the previous year. The retail oil price for benzine 91 increased 1.80% 

per litre while diesel rose 20 satang per litre compared to the price of benzine 91 and 

diesel over the end of the previous year. Due to the government’s diesel price fixing 

policy at 30 baht per litre, the price was stable at 29.99% per litre. Exports in 2013  

decreased when compared to the same period of the previous year with total exports 

totalling 228,529.77 million US dollars, a decline of 0.3% from the previous year. Other 

negative factors were the highly unstable global economy and the ongoing domestic 

political conflict despite the government dissolving parliament. The anti-government 

protests blockaded major government offices both in Bangkok and other provinces. This 

situation led to a lack of confidence among consumers, investors and tourists both  

domestically and internationally, resulting in a transfer of investment funds or a slowdown 

in investment in order to see how the situation would turn out. The country’s economic 

situation, therefore, became even more inactive. These factors made the index in 2013 

no different from that in 2012.

TSSI during the first quarter of 2014 and trends in 2014 

The index value in every aspect during the first quarter of 2014 was rather stable with 

a slightly downward direction due to operators’ and the general public’s concern over the 

political conflict situation in the country. It was speculated that the index should somehow 

move upward during the second quarter if the political situation improved with no  
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signs of more violence. During the second quarter (April), there was the Songkran  

Festival-a major celebration attracting a great number of both foreign and Thai  

tourists-allowing the consumption situation during such period to improve. It was  

speculated that the index value during the third quarter would be at a level close to that 

in the second quarter. In addition, it was estimated that the index would clearly rise  

during the fourth quarter as the New Year Festival would be drawing near. Consumption 

would therefore be stimulated again. TSSI this year still had to encounter the risk  

regarding the domestic political situation from the gathering of the pro - and  

anti-government groups. Moreover, the operational costs in several aspects continually 

rose. Even though the global economic condition was likely to improve, it remained very 

fragile. This factor has continually weakened confidence in a number of areas  

throughout this year.

 3.2 Manufacturing Sector Sentiment Index (MSSI) of SMEs in 2013 and 

    the first quarter of 2014

The Manufacturing Sector Sentiment Index (MSSI) of SMEs indicates the business 

condition of SME manufacturing operators. In 2013, confidence in business operations  

among SME manufacturing operators of the country was at a low level (below 50). In 2013, 

during the first quarter, the index stood at 42.5, reaching its highest point at 42.7 during the 

second quarter and its lowest point at 40.7 during the third quarter. As for the fourth  

quarter, it was at 40.9. During the first quarter of 2014, the confidence level stayed at 39.0, 

its lowest point and even lower than that in the same quarter of the previous year.  

At the regional level, it was found that SME entrepreneurs in the manufacturing sector had 

little confidence in business operations in every region. The north had the lowest index  

value with an average of 36.2, followed by the south at 39.1, the northeast at 41.1, and the 

central, east and west (excluding Bangkok) at 48.2 respectively. 
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Figure 3.2  Manufacturing Sector Sentiment Index (MSSI) of SMEs in 2013  
    and the first quarter of 2014

Source: The Office of Small and Medium Enterprises Promotion (OSMEP)

There are six components of the Manufacturing Sector Sentiment Index (MSSI) of  

SMEs: 1. volume of sales order, 2. production volume, 3. inventories, 4. operational cost,  

5. net profits, and 6. employment. As regards the Manufacturing Sector Sentiment Index  

(MSSI) for the country, it was revealed that SME operators in the manufacturing sector  

had the lowest confidence in operational costs, followed by net profits and volume of sale 

order. Employment tended to gain the most confidence. Nonetheless, in the fourth quarter 

of 2013 and the first quarter of 2014, every component of the index was below 50.  

Regarding each region, operators in the manufacturing sector in the north had lowest  

confidence in operational cost, followed by net profits and volume of sales order with the 

index value below 50 in every quarter. As for employment, confidence tended to be highest. 

In the northeast, operators in the manufacturing sector had lowest confidence in operational 

cost, followed by net profits and volume of sales order. As for employment, there was no 

great change and confidence regarding employment was rather strong. In the south,  

operators in the manufacturing sector had lowest confidence in operational cost, followed by 

net profits and volume of sales order. Regarding the rest of the components, these were 
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Figure 3.3  The Manufacturing Sector Sentiment Index (MSSI) of SMEs Classified by 
    Components

likely to improve from the first quarter of 2013 until the third quarter of 2013 before  

dropping below 50 in the fourth quarter of 2013 and the first quarter of 2014. In the central, 

east and west (excluding Bangkok), the component with lowest confidence was cost which, 

however, tended to improve since the fourth quarter of 2013. There was a good level  

of confidence in the rest of the components at above 50 from the fourth quarter of 2013 

until the first quarter of 2014.

As regards the factors influencing SMEs’ business operations in the manufacturing 

sector in Thailand used in a survey of MSSI, there were two factors having ample effect 

on business in every region: product cost and wage, and oil price and transportation cost. 

Furthermore, in the north, there were other factors posing high impact: economic  

conditions and public purchasing power, decrease in demand in products and service, 

competition in industry, the public sector’s measures, and the political situation. In the 

northeast, there was the factor regarding competition in industry. In the south, there were 

factors as concerns competition in industry, decrease in demand in products and service, 

and quality of public utility service. 

Source: The Office of Small and Medium Enterprises Promotion (OSMEP)
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 3.3 Industrial Indices 2013
 

 Industrial indices are data used in analysing the changing condition in the country’s 

manufacturing industry sector. The Office of Industrial Economics cooperated in  

compiling the indices based on the monthly index using the information of the year 2000 

as the base year. This consisted of eight minor indices: Production Index (value added 

weight), Production Index (production value weight), Freight Index, Finished Goods  

Inventory Index, Finished Goods Inventory Ratio Index, Labor Index, Labor Productivity 

Index and Capacity Utilization Rate. They were analyzed from 2,083 sample groups in 

53 industry groups. There were approximately 725 sample groups which comprised  

medium and small industries in 33 industry groups.

 In 2013, the overall manufacturing condition of the industrial sector (MPI_SML) slowed 

down from 2012 as indicated by a decrease in the expansion rate of major indices from 

2012: Production Index (value added) shrank 3.20%, Production Index (production value) 

dropped 2.01%, Freight Index declined 2.25%, and Labor Productivity Index fell 4.65%. 

As concerns the indices increasing from 2012 were Finished Goods Inventory Index, 

Finished Goods Inventory Ratio Index, and Labor Index. As for Capacity Utilization Rate, 

the average in 2013 stood at 64.38, less than the average value in 2012 at 65.93.  

This was led by a slowdown in domestic purchasing power, resulting in a drop in the 

Capacity Utilization Rate from the previous year.

 Concerning the manufacturing condition of the small and medium industrial sector, 

the SME industry index had an average value lower than 2012 and an index value lower 

than the overall industrial indices in almost every minor index, especially SMEs’  

Manufacturing Production Index (value added) with the average value in 2013 at 83.03, 

a decrease from 86.92 in 2012. Moreover, it was substantially lower than the average 

value at 175.83 of the overall MPI. In 2013, the indices with an increase in contraction 

were Production Index (value added), Production Index (production value), Freight Index 

and Labor Productivity Index. 
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 Taking into consideration the manufacturing condition of the industrial sector in 2014 

(January-April), it was revealed that the overall MPI shrank 3.90% compared to the same 

period of the previous year due to a decrease in domestic power purchase. Nonetheless, 

manufacturing in several industries tended to improve owing to exports to the main  

markets. The Capacity Utilization Rate in April 2014 stood at 60.65%.  MPI of SMEs rose 

1.02% from the same period as the year before and the Capacity Utilization Rate was  

at 40.87%.

 The expansion rate of overall Production Index (value added weight) between 2012 

and 2014 (April) tended to continuously decline from the end of 2012 with no sign of 

ending. In April 2014, it decreased 3.90% from the previous month at 10.54% and shrank 

when compared to the same period of the year before at 3.92%. This was a result of a 

slowdown in domestic purchasing power caused by concerns over the political situation 

and a drop in  income for agriculturists arising from the price of agricultural produce. As 

concerns the expansion rate of the weighted MPI indicators of SMEs (value added) in 

2013, the trend and direction were downward and it still continued to shrink. However, in 

April 2014, the expansion rate of the weighted MPI indicators of SMEs (value added) rose 

1.02% while shrinking 3.02% in the previous month and increasing from the same period 

of the previous year when experiencing a 4.20% decline. Those industries with an increase 

in production were manufacture of wearing apparel that dressing and dyeing of fur;  

pharmaceutical products, chemical supplies for remedies and products made from  

herbs; processing and preservation of aquatic animals and products made from aquatic 

animals; oil derived from plants, animals and fat from animals; suitcase, handbags  

and similar items; saddles and harnesses. 

 The Capacity Utilization Rate reflects the utilization rate of resources in  

manufacturing products. The trend and direction of the Capacity Utilization Rate between 

2012 and 2014 (April) were downward from March 2013 to April 2014. The Capacity 

Utilization Rate of SMEs followed the same downward trend and direction from May 2013 

at the level of 46.38 and continually falling until April 2014 to the level of 40.87.


